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Abstract.

Cultural areas are the cause of social and economic consequences as well as cultural consequences. That is
why every country should pay special attention to the development of cultural areas. Thus, cultural fields are one of
the industrial fields that influence economic activity by increasing the cultural level in the country. Cultural fields act
as a driving force in economic development with unemployment, direct, and added value. In addition to all this,
cultural fields act as one of the powerful means for implementing the country's political ideology.

As previously noted, the recognition of the significance of cultural sectors is particularly crucial for newly
independent nations such as Azerbaijan, which, despite only gaining independence within the past 34 years, has made
substantial progress across various domains. Beyond the preservation and transmission of national and moral values
to future generations, cultural sectors hold the potential to contribute to the diversification of the economy, reducing
unemployment, and enhancing political influence. These considerations have motivated my research into the role and
development of cultural sectors within Azerbaijan.

Taking all this into account, | decided to investigate the economic aspects of cultural activities in Azerbaijan
for the first time. The article contains statistical data. The conclusions reached are that cultural fields in Azerbaijan
have undergone a wave of development since the country's independence, and certain developments have been
observed in recent years. In addition to all this development, the development of cultural fields lags behind the
international level, and various problems show their impact here.

Key words: culture, field, Azerbaijan, ecomony, economic aspect.

Introduction.

Cultural heritage is an indicator of the country's culture, traditions, and similar factors, and
also has socioeconomic value. Since ancient times, various types of culture have been used to
provide entertainment to the population, as well as in the production of decorative items and other
means. However, over time, these activities have improved and, although they have not changed
their function, they have changed their direction and structure to a certain extent. Since the 20th
century, and since the 19th and 20th centuries, the cultural fields, which have developed further
due to the conditions created by capitalism, have ceased to be only cultural activities and have
become a socio-economic force.

Although Azerbaijan has been part of the USSR since the second decade of the 20th century,
the development of cultural fields continued rapidly and its various fields experienced a period of
prosperity. However, the economic stagnation that occurred after independence had a negative
impact on these areas as well. In the article, the current situation of the cultural sector in the country
was investigated with the help of quantitative methods. Here, analyses were conducted based on
the data of the State Statistics Committee of Azerbaijan, a public survey was organized and the
results were analyzed in order to determine the attitude of the population towards cultural areas
using the survey method. It should be noted that the economic effects of cultural fields have not
been conducted in Azerbaijan before, and since statistical data on these fields are not accurately
implemented by state bodies, it is difficult to investigate these fields. It is for this reason that the
writing of this article is important in terms of determining the activity of cultural areas in the
country and attracting more attention to these areas.
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Economic aspects of cultural industries in Azerbaijan

Along with the cultural aspects of cultural areas, their economic aspects should also be the
subject of research. The formation of cultural policy and its proper management play an
exceptional role in the development of both spiritual and socio-economic aspects of the country's
culture. Considering this, it is necessary to determine the influence of cultural areas on the
economy in several ways. These forms were mentioned in 3 forms in the direction of the impact
of culture on the economy in the "Culture for UNESCO Development Indicators - Analytical
Report on Azerbaijan™ prepared in 2018 with the support of the Eastern Partnership Culture and
Aid Program of the European Union:

- Contribution of cultural events to GDP;
- Employment in the field of culture;
- Household expenses on culture [2].

The report touched on several aspects of culture's influence, including economic aspects,
educational aspects, governance aspects, social participation aspects, gender -equality,
communication, and heritage aspects.

At the moment, it is known to everyone that the activities of cultural spheres in Azerbaijan
are not encouraging. At the same time, the economic activity of these areas in our country has not
been examined. This naturally played one of the exceptional roles in slowing down the
development of cultural areas. For this reason, the article | wrote is important in terms of drawing
attention to the economy of cultural fields in Azerbaijan and opening a new way in the direction
of its development. The main purpose of writing the article is to investigate the current situation
in this field and contribute to the preparation of the plan of activities to eliminate the existing gaps
in future activities.

Materials and methods of research.

The theoretical framework of this article is grounded in the research conducted by
international scholars in the field, as well as the informational reports released by UNESCO over
various years pertaining to cultural sectors. Local statistical data was primarily derived from the
reports of the State Statistics Committee of the Republic of Azerbaijan and the data published
within the National Accounts System. The data collection process commenced in 2022, coinciding
with the start of my studies, with the most recent statistical data obtained in 2024 and incorporated
into the analysis presented in this article.

The theoretical and methodological foundations of this article research are drawn from the
study of cultural fields, management practices, and marketing concepts as articulated in the works
of foreign scholars. Additionally, this research is underpinned by the core principles of economic
mechanisms and a comprehensive framework of normative legal acts governing various cultural
sectors. Methodologically, the research employs quantitative approaches, with a particular
emphasis on correlational-regression analysis.

The central inquiry that underpins this article is the level of activity within the cultural
sectors in Azerbaijan. The initially unpromising outlook of these sectors, characterized by
numerous gaps and deficiencies, necessitated a thorough investigation. In developing this article,
the theoretical foundations of cultural fields were first examined, followed by a detailed analysis
based on statistical data to assess the current state of cultural activity in Azerbaijan.

The theoretical and methodological basis of the article is the economic, management, and
marketing concepts and the basic provisions of relevant theories on the activity of cultural fields
used by foreign experts in their scientific works, and the complex of normative legal acts regulating
issues related to individual fields of culture.

Quantitative research methods, mainly correlative-regressive methods and comparison
methods, were used as the methodological basis of the research.

What is the cultural industry?

The cultural industry has now become an economic and cultural subject that receives special
attention in the international world and has a special policy in many countries and international
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organizations. The UNESCO Institute for Statistics defined the cultural industry: "Cultural
industries are organized activities whose main purpose is the production or reproduction,
promotion, distribution or commercialization of goods, services and content activities derived
from activities of cultural, artistic and heritage origin" [5]. This approach focuses on cultural-
artistic and heritage products, services, and activities, emphasizing that they originate from human
activity's past or present creation. Also, according to this definition, cultural fields are not only
limited to the products of human creativity and industrial reproduction but also include other fields
of activity that serve the creation and dissemination of cultural and creative products. Looking at
all this, a question arises - "How did the concept of culture industry come to scientific literature?".
The concept of culture industry was first introduced in the scientific literature by M. Horkimer and
T.V., representatives of the Frankfurt school. Adorno used it in his book Dialectic of
Enlightenment, published in 1948 and translated into English in 1972.

The school's representatives were among the first neo-Marxist groups to examine the cultural
industries as a form of integration of the working class into capitalist society, and to analyze the
impact of the rise of mass culture and consumer society on the working classes, who would in the
classic Marxist scenario be the instruments of revolution. In Europe, they witnessed how mass
culture was turned into a propaganda machine by the fascists. However, later they realized that the
situation was not different in America. Thus, during the time they lived in the United States, they
thought that the American "popular culture” tried to spread the interests of American capitalism
as a factor of high ideological influence. They believed that the cultural industry in this country,
under the influence of huge corporations, was organized according to the rigors of mass production
and became a tool for instilling the values of the "American way of life" [3].

Of course, the culture industry in modern times is not a completely useless scumbag, as
Adorno and Horkimer estimate it to be. Especially if we consider that analog technologies were
used when they evaluated the culture industry, we observe that the situation is different in the 21st
century, which is a period of technological revolution, where digitalization is at the forefront. The
development of Azerbaijan's cultural fields, which are part of the developing global cultural fields,
is one of the main goals. In this regard, the current situation in Azerbaijan will be touched upon in
other parts of the article and the steps to be taken in this direction will be reflected.

Difference between cultural and creative industries

Although the cultural industry is not a rapid income-generating sector, its development can
catalyze the growth of other industries within a country, thereby improving the socio-economic
landscape and addressing social issues. However, there are some contentious aspects within the
cultural sector itself, particularly regarding its terminology. Since the early 2000s, new terms have
emerged in this field, occasionally leading to disagreements. A key point of contention is whether
this segment of the economy should be termed the cultural or creative industry and whether these
sectors should be classified as an industry or an economy in general. These distinctions will be
elucidated in the following paragraphs.

As mentioned, many scholars have differing opinions on whether this field should be
considered cultural or creative. For instance, Argentine scholar Daniel Mato posits that "All
industries are cultural," suggesting that culture permeates even the production of automobiles,
which are chosen and consumed not merely for their functionality but also for their symbolic
significance, such as status. Conversely, scholars like Toby Miller challenge this view. Miller
contends that claiming "All industries are cultural” is akin to asserting "Everything is political,”
an assertion he deems unsubstantiated [1]. Considering both perspectives, one might conclude that
while products can indeed be cultural depending on their intended use, as Mato suggests, not all
industries qualify as cultural industries, as Miller points out.

The term “creative industries™ was first introduced in the "Creative Industries” strategy by
the UK's Department of Culture, Media and Sport in 1997. This designation was intended to
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encompass a broader range of activities, including modern technological innovations. In contrast,
cultural industries are composed of more specific sectors.

Economic importance of cultural industries

Creative industries represent the convergence of art, business, and technology, integrating
economic, social, cultural, political, and technological processes. The primary distinguishing
feature of these fields is their reliance on human creativity, an inexhaustible resource. Various
stakeholders, including governments and private entities, show keen interest in advancing this
sector. Recently, there has been a notable emphasis on the development of cultural industries by
states. These cultural domains are flourishing in both the public and private sectors.

Moreover, not only developed nations but also developing countries are increasingly
focusing on the growth of this field. UNESCO, in particular, provides significant support to
developing countries in enhancing their cultural sectors. The focus is especially pronounced in
African countries, where the development of cultural industries is deemed crucial. The
preservation and transmission of these nations' unique cultural heritage to future generations is a
central goal. This priority is underscored by the 2005 report from the United Kingdom's
Commission for Africa, which highlighted that "a lack of attention to culture in policy-making will
undermine many of the collective survival mechanisms that are part of African cultures” [9].

GDP indicators of cultural areas in Azerbaijan

The activities of various cultural fields in the country have already been touched upon in
several parts of the scientific work and evaluated based on available statistical data and figures
obtained from various sources. The main negative aspect of the research is, of course, the
unavailability of statistical data. When determining the impact of cultural fields on the economy,
as we mentioned above, it can be determined by its impact on GDP as the main factor.

The main source we can refer to in determining the impact of cultural areas on GDP in our
country is the System of National Accounts compiled by the State Statistics Committee. However,
the cultural sectors are not mentioned separately and the arts and entertainment sectors are counted
together. Let's take a look at the following Chart 1 of the share of art and entertainment sectors in
the gross domestic product production in the National Accounts of Azerbaijan 2023 edition.
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Figure 1 — Indicator of the share of activities in the field of recreation, entertainment, and

art in GDP, at current prices, in million manats
Note: compiled from the source [7]

As can be seen from the graph, the share of recreation, entertainment, and art activities in
GDP increased and decreased in approximately the same intervals in 2018-2021, but a significant
increase was observed in 2022. The lowest indicator of the activity areas occurred in 2020, which
can be associated with the COVID-19 pandemic. In addition, it should be noted that despite the
continuation of the pandemic in 2021, the indicator in these areas of activity was 19.1% higher
than the indicator before the pandemic. The indicator in 2022 was 61.7% of the previous indicator
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and more than twice the indicator of 2018. In addition, | would like to note that in 2022, the GDP
indicator for the activities of the activity areas was 123960.4 million manats. It is clear from here
that the share of recreation, entertainment, and leisure areas here was 0.9%.

The ratio of the specific weight of the added value created by entertainment, recreation, and
arts in the GDP in percentage is given in Graph 2 below.

2019 2020 2021

Figure 2 — The share of added value created by recreation, entertainment, and arts in GDP,

at current prices of the respective years, in percentage
Note: compiled from the source [7]

As can already be seen from the table, the specific weight of the added value created by the
entertainment, recreation, and art areas, which includes the cultural areas, in the GDP increased
by 0.1% to 0.8% only in 2022 within 5 years. In other years, it was stable at 0.7%.

As we know, cultural fields contribute to the economy by creating added value in addition
to direct value. The added value created by these areas is mainly felt either through the impact on
other cultural areas or in other leisure and entertainment sectors. However, this is not only limited
to the two areas we have mentioned but also has implications for trade, innovation, etc. In the
territory of Azerbaijan, we can see the main added value created by cultural areas in the impact on
public catering, trade, other entertainment, and recreation areas. To determine the share of the
added value created by the cultural sectors in the economy of our country, we need to look at the
indicators of the leisure, entertainment, and art sections in the section of the structure of the added
value by types of economic activities in the National Accounts. It should be noted that since there
is no separate section for cultural fields in our country, I tried to determine their information only
from this structural section. In Chart 3, let's look at the share of added value of entertainment,
recreation, and arts in our country.
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Figure 3 — Share of leisure, entertainment, and arts in added value, at current prices of the

respective years, as a percentage of the total
Note: compiled from the source [7]
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According to the chart, it can be said that the added value created by the mentioned fields
continued in the same intervals between 2018 and 2022, and only in 2022 did it increase slightly
and reach 1%. In 2019-2021, the volume was the same, 0.8%. It is gratifying that the share of
leisure, entertainment, and arts sectors in the volume of added value has moved at least partially
at a growth rate. The leading sector in the country's added value is always the mining sector, which
in the last year of 2022 was 48.6%.

Based on the data reflected in the above graphs, it can be said that some reforms carried out
in the fields of culture in the last 3 years in our country have led to slight increases. In particular,
2022 was chosen for the development of these areas, and growth was observed in all 3 indicators
in that year. However, this increase, being slight, does not mean that cultural fields are fully
developed. In our country, there is still a serious need to take new steps and expand reforms in
these areas.

Employment in cultural fields

As mentioned above, one of the main indicators in the direction of assessing the impact of
cultural areas on the economy is related to the provision of employment. Since there are no separate
statistical data on cultural fields, as in every point in our country, we will have to look at the
statistical data on the types of leisure, entertainment, and art activities in the statistics shared by
the State Statistics Committee in the direction of the employment of the population. In Table 1
below, let's look at the number of workers in the fields of entertainment, recreation, and arts and
their ratio to the total number of employed population in the indicated years.

Table 1 — The number of salaried workers in the fields of recreation, entertainment, and art,
thousand persons, and the ratio of the population employed in these fields to the total employed
population, in percentage

2019 2020 2021 2022
Number of employed 55.1 54.5 54.2 54.1
population (thousands of
people)
1.6 14 13 13 13

Note: compiled from the source [8]

From this, it is known that the peak employment of the population in the fields of culture
within five years coincides with 2019 with 55.1 thousand people. So, the indicator of that year was
0.74% more than the figure of the previous year. However, in the following period, a decrease in
the number of wage workers working in these fields was observed. The number of 54.1 thousand
employees in 2022 was 1.9% lower than in 2019. It should be noted that in 2022, the number of
employed population in the general economy was 1738.7 thousand people.

A decrease in the proportion of the total working population was also observed. Although
there was an increase in the number of people working in these fields in 2019, the percentage rate,
on the contrary, decreased. The reason for this can be seen in the growth of the population working
in other fields. Both the number and the percentage observed after 2020 are inevitable for the areas
of recreation, entertainment, and art most affected by the pandemic.

As for the nominal salary of the persons working in the mentioned fields, an increase was
observed here. Let's look at Chart 4 to see these indicators.
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2018 2019 2020 2021 2022

Figure 4 — Average monthly nominal salary in the fields of recreation, entertainment, and

art, in manats
Note: compiled from the source [8]

When we observe the data, we can see that there is a consistent increase in the average
monthly nominal wage over the years. This indicates a positive trend in the salaries of the sector.

To understand the pace of wage increases in the sector, we can calculate year-over-year
growth rates. By calculating the annual growth rate (Yearly) = [(Current year's salary - Previous
year's salary)/ Previous year's salary]*100, the following conclusion can be reached:

- 2018-2019 - 43.24% increase;

- 2019-2020 - 24.99% increase;

- 2020-2021 - 1.13% increase;

- 2021-2022 — 16.14% increase.

The highest growth rate occurred between 2018 and 2019, indicating that the average salary
increased significantly during that period. In the following years, the growth rate decreased but
remained positive, which indicates a steady, albeit modest, increase in wages. The overall trend
shows a positive outlook for wages in the recreation, entertainment, and arts sector in Azerbaijan,
reflecting potential growth and prosperity.

Expenditures of the population on cultural areas

As mentioned above, one of the factors determining the economic impact of cultural areas
is the population's cultural expenses. This factor is important both in determining the level of
economic profitability of cultural areas and in determining the population's interest in cultural
areas. In Azerbaijan, the population's expenses in this field have always been selected with a low
indicator. As in other developing countries, the main part of the population's expenses in our
country is spent on basic consumer goods, especially food products, which is more than 40%. In
2022, the population's spending on food products was 44.1%, while spending on recreation and
culture was only 3.9%. This was higher than only education expenses (1.6%), tobacco products
(1.7%), and communication expenses (3.4%). It should be noted that there was no significant
difference between the share of spending on recreation and culture in urban and rural areas. Thus,
in urban areas, these expenses made up 4% of the total expenses, and in rural areas, 3.7%. The
reason for this can be seen in several factors. The first is that the population is less interested in
cultural areas. The second and other main reason is the low income of the population. The fact that
the majority of the population's expenses are directed to food products indicates their low income
and low purchasing power. This factor is more pronounced in the regions. The low income of the
population causes them to relegate leisure and cultural expenses to the second plan. One of the
other reasons is that cultural fields do not act as basic demand products or services. It is clear that
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each person can use concerts, museums or other cultural services once or twice a month. This, of
course, causes the population's expenses in this direction to be less than in other areas.

Especially in recent times, the increase in the population's access to the Internet has made it
possible for them to increase their access to some such cultural products and sometimes they can
buy these services for free. In our country, music, sometimes online viewing of performances in
theaters, etc. factors enable the population to use such services on the spot and cheaper and even
free of charge. Considering that according to the information of the State Statistics Committee,
according to the indicators of 2022, 87.8% of the total population, 91.6% of the urban population,
and 83.8% of the rural population have access to the Internet, which helps them to obtain many
cultural products [8].

In determining the share of culture and recreation costs in consumption costs, it is useful to
look at indicators for economic regions. It helps to determine the expenditure on culture in different
regions and to determine the attitude of the population towards cultural areas and recreation in
those areas. In Table 2, let's take a look at the population's spending on recreation and culture in
the statistics shared by the State Statistic Committee in the direction of the population's expenses
for 2022.

Table 2 — In 2022, the population's spending on culture and recreation by economic regions,
in manats per person, and the place of these areas in the total spending, in percentage

Economic regions Cultural and recreational expenses The place in the composition of total
of the population, in manats consumption expenses, in percentage
Baku city 14.1
Nakhchivam MR 23.0
Absheron-Khizi 153
Mountainous Shirvan 15.9
Ganja-Dashkasan 15.0
Karabakh 12.2
Kazakh-Tovuz 9.0
Guba-Khachmaz 11.9
Lankaran-Astara 8.7
Central Aran 14.8
Mil-Mugan 9.1
Sheki-Zagatala 9.9
Eastern Zangezur 11.1
Shirvan-Salyan 10.7

Note: compiled from the source [8]

Based on the table, it can be determined that the cultural and recreational expenses of the
population are higher in large cities and areas with more cultural and recreational centers. These
are related to many factors, which we can define as follows:

To analyze the data using an economic model, let's consider the factors that affect spending
on culture and recreation in each economic region:

e Income Levels: Regions with higher income levels tend to spend more on cultural and
recreational activities. This may explain why Nakhchivan MR has the highest per capita costs;

e Urbanization and Population Density: Urban areas such as Baku typically have more
cultural and recreational facilities, leading to higher costs than rural areas;

e Tourism and Attractions: Regions with important tourist attractions or cultural heritage can
lead to higher spending by both locals and tourists;

e Government Policies and Investments: Government initiatives that promote investment in
cultural activities or recreational facilities can influence spending patterns.

X, Jocmyxamedos ameindazer Ameipay ynueepcumeminiy Xabapuwicol No3 (74) 2024 186
Becmuux Amoipayckozo ynusepcumema umenu X, JJocmyxameoosa
Bulletin of Kh.Dosmukhamedov Atyrau University



Oxonomuka ~ Dxonomuxa ~ Economics J. Mammadov, P. Hasanov

When determining culture and leisure expenses, it is useful to consider the diversity of
expenses of different genders, children, and non-child populations. This allows us to determine the
actions of different segments of the population in the formation of cultural and leisure expenses.
Let's take a look at Chart 5, which was prepared based on the information provided by the State
Statistics Committee in order to determine the expenses incurred by the population on culture and
recreation according to their gender and the presence of children in the family.

Spending on culture and recreation Culture and leisure expenses in
families with and without children

= Family with
children under

18 years old

| Men
51% 89
0 48%
52% Family without
children

HQadin - Kisi

Figure 5 — Costs of culture and recreation in AR by the gender of the head of the family

and in households with and without children under 18, per person per month, in manat, 2022
Note: Compiled from the source [8]

We can evaluate the results of the graphs as follows:

1. Gender Differences in Spending: Data shows that men spend slightly more money on
culture and entertainment than women, men spend 13 manats per person per month, and women
12.7 manats. This can be attributed to various factors such as differences in preferences, income
levels or social norms regarding spending behavior.

2. Household Composition and Expenditures: The data also show differences in
expenditures based on household composition. Families with children under the age of 18 spend
slightly less money on culture and entertainment, which is 12.6 manats per person per month on
average, while families without children spend 13.4 manats per person per month. This difference
may be due to financial obligations associated with raising children, which may limit discretionary
spending on cultural activities.

3. Income and budget allocation: These expenditure patterns reflect how households allocate
their budgets across different expenditure categories. While culture and entertainment are
important aspects of household spending, they compete with other important expenses such as
food, housing and education. Observed differences in spending based on gender and household
composition may be influenced by income levels and household priorities.

4. Policy Implications: Policymakers can use this information to better understand consumer
behavior and preferences regarding cultural and entertainment spending. For example, initiatives
aimed at promoting cultural activities or subsidizing cultural events should take into account
different spending patterns among different demographic groups.

Overall, analysis of this data using economic methods provides insights into consumer
behavior and household spending patterns that can inform a variety of economic policies and
strategies aimed at promoting cultural participation and improving overall well-being.
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Result and its discussion.

The development of cultural fields is one of the main issues faced by many countries around
the world. Achieving the rise of cultural fields is especially a priority in developing countries. As
I have already mentioned in the article, even highly developed countries in cultural fields have
taken serious steps to form their cultural policies. Currently, among the countries with the highest
development in cultural fields, we can mention the USA, the UK, France, Spain, Italy, South
Korea, Turkey, and India. Recently, the Southeast Asia region has also taken serious steps in this
direction and has achieved significant progress, especially in the development of the film and series
industry.

When it comes to our country, as in other developing states, there are serious problems in
the cultural fields in Azerbaijan. Particularly, when we look at each cultural field separately, it
becomes clear that there are differences in the level of development among them. Additionally,
we can see that the main fields chosen by the population, in terms of popularity, are primarily
entertainment-oriented areas, including mainly concert venues and cinemas. Moreover, the results
of a survey clearly show that national parks are the main places where the population spends their
leisure time. This indicates that people prefer places where they can have fun and relax among
cultural objects. Another reason for this is the low level of cultural leisure habits among the
population. Furthermore, quality problems in the cultural fields have alienated the population from
these areas, with libraries and theaters being the most notable in this regard.

Visual arts, including fields such as fashion, painting, and sculpture, attract less attention.
Particularly, it can be said that the concept of the fashion industry in Azerbaijan has not been able
to go beyond the level of small ateliers. Although Azerbaijan Fashion Week is held in the capital
in recent years, the brands represented here often fall short of world standards in terms of quality
and design.

Evaluating the activities of cultural fields reveals many problems, the main one being the
inability to obtain necessary statistical data. Unfortunately, in Azerbaijan, not only are cultural
fields not addressed separately in statistics, but there are no overall statistics on them, and
entertainment, recreation, and arts fields are mainly presented together. This naturally hinders the
correct calculations in cultural fields.

According to the existing statistical data, the share of recreation, entertainment, and arts
fields in GDP was 1105.3 million manats in 2022, which is 61.7% more than the 683.6 million
manats in 2021. The added value created by these fields rose to 1% for the first time in that year.
However, since 2020, there has been a decline in the number of employees working in recreation,
entertainment, and arts fields, which can be attributed to the global pandemic in 2020. The average
monthly salary of employees in these fields was 622.2 manats in 2022, which is 16.4% higher than
the previous year's figure. Overall, the salary has developed at an increasing pace.

Conclusion.

In general, the problems existing in the activities of cultural fields in Azerbaijan can be
grouped as follows:

1. Lack of a sufficiently developed cultural policy by the state — no general cultural policy
has been adopted for the development of cultural fields in our country, and decrees and decisions
are made for the development of individual fields, which hinders the overall concept-based
development of cultural fields.

2. Activities in cultural fields are mainly carried out without registration and develop
against the backdrop of the shadow economy — it is well known that many individuals engaged in
cultural activities in Azerbaijan are not registered as physical persons or in any other form, and
mainly operate individually without paying taxes. This hinders the correct statistics in these fields
and negatively affects determining the economic impact of cultural fields.
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3. Lack of statistics on cultural fields — as repeatedly emphasized in the scientific work,
statistical data on cultural fields in the Republic of Azerbaijan are not kept separately, creating
obstacles in evaluating their activities.

4. Financial problems — the financing of cultural fields mainly from the state budget or
personal budgets of individuals leads to financial problems. Considering that these fields are not
sufficiently profitable, there is a need to create new financial sources.

5. Quality problems — quality issues in cultural services and products in the country have
led to a decline in public interest in these areas.

6. Low demand for cultural fields — low demand for cultural fields due to quality,
attractiveness, and low public interest hinders their development and reduces their revenue from
sales, one of their main financial sources.

7. Low incomes of the population — low incomes of the population, especially in the regions,
lead to lower spending on additional products and services, meaning people have to reduce their
cultural leisure expenses while maintaining their expenses on essential products.

To develop cultural fields in the country, it is beneficial to take several steps. The initial step
here is to form the country's cultural policy based on international experience. Overall, the steps
that can be taken for the development of cultural fields can be systematized as follows:

I. Forming a cultural policy — forming a cultural policy based on international experience
covering all fields of culture with development prospects in our country could determine their
future development directions and condition serious steps to be taken in this direction. II.
Preventing the development of cultural fields against the backdrop of the shadow economy — by
registering individuals engaged in cultural activities and earning income from them as physical
persons, it is possible to increase the country's budget revenues and ensure the census of
individuals engaged in various fields of culture. 111. Joint activities of the Ministry of Culture, the
State Statistics Committee, and the State Tax Service on a mutual basis in preparing accurate
statistical data in these fields — there is a need for the mutual cooperation of these three institutions
to obtain more precise statistical data on cultural fields and determine the value they add to the
economy. 1V. Conducting research on individual cultural fields and preparing strategic roadmaps
for their development — specialists in cultural fields need to conduct research on their level of
development, history, potential contributions to the economy, management methods, and financing
conditions in our country to create their development concepts. V. Raising the level of education
in cultural fields — currently, there are 3 higher education institutions providing education in
cultural fields, where teaching is more effective in music and theater fields, but the level of
teaching in other fields and many areas related to the development of cultural fields is either very
low or non-existent. Therefore, there is a need to implement new teaching methods and create new
specialties in educational institutions. V1. Transferring educational institutions in cultural fields
from the Ministry of Education and Science to the Ministry of Culture — currently, one of the
universities providing education in these fields, the Azerbaijan State University of Culture and
Arts, operates under the Ministry of Education and Science. Transferring this university to the
Ministry of Culture could align education in cultural fields with the demands in our country, ensure
the interests of the Ministry of Culture, and positively impact the strengthening of management
here. V1. Joint activities of the state and private sector in finding new financial sources for cultural
fields — currently, the financing of cultural fields in our country mainly falls on the state budget.
This increases the country's budget expenses and leads to the dependence of cultural fields on the
state. To prevent this, it is beneficial to attract the private sector's attention to cultural institutions.
VIII. Applying tax incentives and other benefits to the private sector by the state in expanding
financial sources — for this, the government could propose tax incentives and other benefits to
private sector representatives. IX. Continuous promotion measures to increase public interest in
cultural fields — this could include instilling cultural fields from childhood, organizing various free
events to create interest among adults, arranging discounts, and more. X. Increasing the
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involvement of the population in cultural events and implementing cultural city concepts in
liberated territories.

Overall, the historical roots of Azerbaijani culture and cultural fields offer broad priorities
for their development. Our main task is to achieve more productive results by making more
effective use of these priorities. For this, the joint activities of the state, relevant institutions,
entrepreneurs, cultural institutions, and the population are needed. It should be remembered that
cultural fields are among the areas that give a significant boost to the country's economy by
contributing to education, affecting unemployment, and creating added value alongside cultural
development. Additionally, the development of these fields can play an exceptional role in
promoting the idea of Azerbaijani identity on the world stage.
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93IPBAMKAHJAFBI MOJIEHUET CAJIAJIAPBIHBIH, DKOHOMUKAJIBIK
ACHEKTIJIEPI

Anjgarna.

MopeHuer camanapsl KOFAMHBIH 9JIC€YMETTIK, SKOHOMHKAIIBIK JKOHE MOJICHH JKETICTIKTepiHiH ce0ebi OoibI
TaOBUIATHIHABIKTAH, 9P €] MOICHUET CallaJIapbIH JaMBITyFa epeKile KoHiI 0oyl kepek. Coll ceOenTeH MoJCHHET
caylachl eNIIH MOJCHHET JCHIeHiH KOTepyMEH KaTap SKOHOMHKANBIK OCJICCHIUTIKKE dcep eTeTiH OHIIPiCTiK
cananapaeiH Oipi 0ol TaObUTambl. MoNeHHET OHIIPICI MEH MOIEHHET cajlallaphbl JKYMBICCHI3ABIKTH a3aiTyMeH
KaTap, TiKeJel KoHe KOCAIKBl KYHIBUIBIKTAP/IbI Kacay apKbLUTbl SKOHOMUKAIBIK JaMyAbIH KO3FayIIbl KYII peTiHae
opeker eteni. COHBIMEH Katap, MOIACHHET cajajapbl €IiH CasCH HICOIOTUACKHIH KY3€ere achblpy OaphIChIHIA KyaTThl
KYpaJIapsiH Oipi peTiHae opeKeT eTei.

Bypbin atan eTKeH e, MOJICHH caajapbIH MaHBI3IbUIBIFEIH MOHBIHAAY TOYENCI3IITiH COHFBI 34 XKbBUT imiHAe
FaHa anFaH O3ipOaiiKaH CHAKTHI )Kac MeMJICKeTTep YIIiH aca MaHb3ABL. OChl yaksIT imiHae O3ipbaiikaH opTypii
caylanapza eyeyii JKeTICTIKTepre XeTTi. YATTHIK JKOHE MOpPaJbAbIK KYHIBUIBIKTApAsl OONallaK yprakkKa cakral,
KETKI3yJeH 06JIeK, MOICHHU cajajap YKOHOMHKAHBI dPTapanTaHIbIPyFa, *KYMBICCHI3IBIKTEI a3aliTyFa JKOHE CasiCH
BIKITAJIBl KYIIeHTyre bIKnan ere anansl. Ockl akTopiap MeHi O3ipOaiikaHIarbl MOJICHHU CalaaplblH Pelli MEH
JTAMYBIH 3€PTTEYTe BIHTAIAHIBIPIBI.
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OcbIHBIH OapJIbIFBIH €CKEpe OTBHIPHIN, ajFall peT O3ipOaiiKaHAarbl MOJICHUET OHAIPICIHIH HKOHOMHUKAIIBIK
aCIIeKTUIepiH 3epTTeyAl keH KopAik. Makanaja CTaTHCTHKAJbIK jkoHe 0acka Jia nepekrep Oap. 3eprrey OoMbIHIIA
O3zipOaiikaHaa el TOYeJNCI3AiK aFaHHaH Oepi MOJEHHET calanapblH/a AaMy TOJIKBIHBIHBIH OOJIFaHBIH JKOHE COHFBI
JKBULIAPHI Oerisi Oip e3repicTepaiy OaiiKaaraHbIH KOPBITHIHIbIIAYFa 00a b, JlereHMeH MoIeHUeT OHAIPICiHIH 1amy
JIopesKeci XalbIKapaJblK OHIIPICTIK JaMylaH apTTa KajlyJa )KoHe OFaH callaJlaFbl OpBIH anFraH OipHelle Macesernep
ceberi OOIbIn Ta0BUIAIE.

Heri3ri ce3nep: moneHueT, eHIipic, O3ipbaikaH, YKOHOMHKA, YKOHOMHKAJIBIK ACTICKT.

3KOHOMMYECKHWE ACHHEKTHI UHAYCTPUH KYJIbTYPHI B
A3EPBAMIKAHE

AHHOTaLNA.

Ccepsl KyTbTYpHI SBIAIOTCS IPUIMHOW COMMANBHBIX M SKOHOMUYECKHX, a TAKKe KyJIbTYypHBIX ITOCIEICTBHUH,
YTO HaJAraeT Ha KaXAYI0 CTpaHy OOsS3aHHOCTh yHENAThH 0CO000e BHUMAHHE Pa3BUTHIO cep KymbTypbl. Takum
00pa3oM, HHAYCTPHUS KYJIbTYPHI IBISIETCS OHON N3 MPOMBIIUICHHBIX 001acTe, KOTOPHIE BIUAIOT HA YKOHOMHIECKYIO
JIESITENIbHOCTD, TIOBBIIIAs KYJIbTYPHBIA YPOBEHB B cTpaHe. MHIYCTpHUsA KyIbTYphI B CEephbl KYIbTYphI JCHCTBYIOT KaK
JIBIDKYINAS CHJIa B 3KOHOMHUYECKOM Pa3BHUTHH, YCTPaHssA 0€3pa0OTHIlYy M CO31aBast MPSIMYIO U KOCBEHHYIO ICHHOCTb.
K tomy ke cdepsl KyIbTYphI ACHCTBYIOT KaK OJJHO M3 CHIBHBIX CPEICTB I PEeaTn3aliy MTOJTUTHICCKON UICOIOTHH
CTpPaHBbI.

Kak yxe oTMmeuanoch, MpPU3HAHWE 3HAYMMOCTH KYJIBTYPHBIX CEKTOPOB OCOOCHHO BaXKHO JUIS HEIABHO
00peTmHX He3aBUCUMOCTh CTpaH, TAKAX Kak A3epOaifkaH, KOTOPHIA, HECMOTPS Ha CBOIO HE3aBUCUMOCTH Bcero 34
roja, y’ke JOCTUT 3HAYNTEIBHBIX YCIIEX0B B pa3IM4YHBIX chepax. [loMIMO coxpaHeHHS U Mepeqadn HallmOHaIbHBIX
W MOpPAaJIbHBIX [EHHOCTEH OyAyIINM ITOKOJICHHUAM, KyJIbTYPHBIC CEKTOpa 00NaNaloT MOTCHIMAIOM IS COICUCTBUAL
TUBEPCUPHUKAIINN SKOHOMHUKH, CHIDKCHHIO 0e3pabOTHIBI M YKPEIUICHHIO MOJUTUYECKOTO BIHMSAHUA. JTH (DaKTOPHI
MOOYIMITN MEHS FICCIICIOBATh POJIb M Pa3BUTHE KYJIBTYPHBIX CEKTOPOB B A3epOalimkaHe.

[IpuHUMas Bce 3TO BO BHHMAaHHE, PEIICHO BIECPBBIC HCCICIOBATH SKOHOMHUYECKHE ACIEKTHl HHIYCTPUHU
KyJlbTypbl B A3epOaiimkane. B cTarbe uMeIoTcsl cTaTucTudeckue nanHbie. ClaenanHble BRIBOIBI 3aKII0YAI0TCS B TOM,
4TO Chephl KYIBTYphI B A3epOaiiykaHe IpeTepIiesid BOJHY Pa3BUTH C MOMEHTA 00pETEHISI CTPaHO# HE3aBUCHUMOCTH,
U B MOCJICTHHE TOJIbI HAOJIFOIAI0TCS OTPEICICHHBIC CIBUTH. TeM HEe MEHEee Pa3BUTHUEC HHAYCTPUH KYJIbTYPhI YCTYIIACT
HHIYCTPHAIHHOMY Pa3BUTHIO Ha MEKIYHAPOJIHOM YPOBHE, Ha YTO OKA3bIBAIOT BIMSHUC PA3IHUYHbIC MPOOIECMBI.

KawueBble c1oBa: KynbTypa, UHAYCTPHs, A3epOaiiikaH, SKOHOMUKA, SKOHOMUYCCKHI acIeKT.
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