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Abstract

This article is devoted to analyzing the importance of mass media in human life, specifically the pedagogical
and psychological aspects of forming the media culture of adolescents. Currently, we cannot imagine our lives
without education, science, human relations, and sources of information. The purpose of the article is to study the
mastery of new digital technologies based on skills and abilities, the most important factor in the formation of
media culture in an individual. Therefore, the scientific article uses content analysis of research, expert assessment,
and synthesis of documents. Thus, if media culture exerts its influence not only on human life, but also on their
consciousness, spiritual life, and the formation of public opinion, then, since humanity lives within the framework
of media culture, it develops in a particular dimension, opening the way to personal development and influencing it.
The objectives of the study will focus on creating digital literacy among high school students. Currently, school
students who are proficient in these digital technologies and are quickly adapting to modern changes make up the
ranks of active media users. Today's youth possess a remarkably high intellectual level, representing the generation
«Z». They can quickly assimilate information, easily adapt to the digital world, and exhibit exceptional innovative
abilities, freely conforming to new conditions and being highly competitive. New digital technologies also have
disadvantages; however, when used properly, they can enrich our spiritual life. As a result, the culture of speech,
the culture of behavior, the culture of external character and behavior, and the culture of creative thinking become
the basis for the formation of a high personality. Therefore, the pedagogical and psychological aspects of utilizing
digital culture effectively in education are comprehensively analyzed in the content of this scientific article.

Key words: High school student, personality, media education, media culture, information culture, digital
culture.

Introduction

The basis of new media is the vast amount of information accumulated by humanity. Since
modern people spend a significant amount of time in the media space, the media are the primary
source of knowledge and information for the population. In many cases, the media shape the
image of society, determine the forms of public discussion, and impose solutions to problems.
Thus, the importance of media culture in the modern information landscape and the life of an
individual is increasing daily. Media culture is one of the key characteristics of the information
society, actively influencing various spheres of human life, including politics, economics, and
education. It is clear that this process will continue to develop and will not recede. Especially in
developed countries, the development of media is accelerating and gaining great strength. Even
in our country, from a working child to a stooping older man is under the influence of media
culture. Taking into account this factor, the state program «Digital Kazakhstan» was adopted in
our country. Its goal was to increase the standard of living of every resident of the country
through the use of digital technologies. The primary objective of the program is to accelerate the
country's development pace and enhance the population's quality of life, while creating
conditions for the economy to transition to a fundamentally new trajectory on a digital platform.
All activities and projects implemented within the framework of this program will help increase
the efficiency and transparency of public administration, create conditions for employment of
the population, improve the quality of education and healthcare, enhance the investment climate,
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Pedagogical and psychological aspects of the formation of the media culture of high school students

and increase labor productivity. However, in the context of the mass introduction of information
technologies, the influence of the media environment on public consciousness will have not only
positive, but also adverse effects. According to the American scientist Herbert Shiller, the media
is a tool for controlling consciousness [1].

Today, media culture plays a crucial role in the process of globalization, specifically in
creating a unified international information space, and is a significant foreign policy factor in a
country's development. If we examine society, particularly its psychological aspects, it is not
difficult to imagine how media culture influences public consciousness. For this, we can turn to
the work of the French scientist G. Lebonne entitled «Psychology of Peoples and Mass Media».
In this work, he attributed magical powers to the hearts of the masses, inciting the most terrible
thoughts. G. Lebonne also concluded that the masses (society) have always been in a world of
illusions and are controlled by the person who invents these illusions and inspires the masses
[2].

Materials and methods of research

In the process of writing a scientific article, we employed the following research methods:
first, we conducted a theoretical analysis, which involved analyzing and compiling literature and
scientific articles on the topic in the fields of philosophy, cultural studies, psychology, and
pedagogy. Based on the data collection method, we evaluated official documents and data from
the international Scopus database of scientists. In addition, we employed a methodical approach
to analyzing the obtained data and synthesized it from a theoretical and logical perspective. In
the course of this study, we will explore, first and foremost, the research of domestic, near-
abroad, and far-abroad scientists.

In our country, the perception of world information by high school students without strong
fundamental values is carried out through the formation of a modern media environment.
Therefore, media culture is not only the transmission and dissemination of information; its
capabilities are much wider. That is, the constructive function of the media includes developing
the creative abilities of the younger generation.

However, for development through the media not to be chaotic, it is necessary to develop
and introduce media literacy. Every year, the issue of the relevance of media literacy is
increasingly raised. Today, to be successful, a person needs to be able to analyze the media
environment, which includes the ability to work with various sources of information, search for
and systematize this information, critically perceive it, and utilize media technology. Thus, we
can say that media culture is an integral element of the modern global socio-cultural space. It
develops in tandem with the advancement of science and forms new methods of communication.
Information, with the help of the media, can travel around the globe in a matter of seconds,
connecting people in two different countries with each other and opening up access to many
sources of information. Now, through media tools, everyone can learn about what happened in
another country, on another continent.

Media culture removes all obstacles to the spread of information. However, despite the
undeniable advantages of this phenomenon in our time, it hides many negative aspects. In our
opinion, the most dangerous is the manipulative effect of the media on the human mind. They
never tire of creating countless simulators, false needs, and social myths that turn people into
consumers. Therefore, it would not be wrong to consider media culture as a complex and
double-edged phenomenon.

We believe it is necessary to establish an information media base in our country, where
every piece of information is verified, accurate, and free from misinformation that can harm the
human mind, and is also free from social myths. Thanks to this, we can gradually eliminate the
falsehoods of media culture. Since humanity lives within the framework of media culture, it
opens the way for personal development and develops to a certain extent, being influenced by it.
This development affects not only the individual himself, but also the overall development of
our country. New information technologies open up new avenues in the development of a
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scientific society. Due to the influence of digital technology, manual labor has decreased, and
the regular educational process has become shorter. These information tools, along with new
technologies, have made human life much easier. However, everything has two sides, and
information technology also has its weaknesses; that is, it has adverse effects on human life.
First, it has an impact on the intellectual state of people. The scientist A.A. Zinoviev concludes
that the widespread introduction of information technologies will not lead to positive
consequences; that is, artificial intelligence will hinder the natural intellectual development of
individuals. If we pay attention to the content quality of the information that people exchange
with each other, more than half of it is of little to no value. In this regard, people are not
interested in dialogue with one another; thus, he notes the negative impact of new technologies
not only on the intellectual level of people but also on their communicative relations [3].

According to the scientist, there is a lot of unnecessary information in information sources,
and it negatively affects the development of human consciousness. In this regard, it is necessary
to be able to distinguish which information is deep and valuable, which is powerful, and which
is unnecessary and of little importance. The issues of media culture and media literacy, which
emerged during the development of science, are the focus of attention in society, as well as in
fields such as education, culture, philosophy, pedagogy, psychology, and other related
disciplines.

Traditional news agencies, publishing, photojournalism, and the music industry represent
a diverse set of individual forms and social life. The media of the 21st century are not only
carriers of information, but also a complex system of information and cultural monopolies, as
well as the basis for the value orientations and preferences of the media. The phenomenon of
media culture is found in the works of D. Bell, M. Castells, M. Bakhtin, M. McLuhan, V.
Benjamin, J. Deleuze, R. Barth, and Yu. B. Babaeva, N. Luhmann, G. S. Melnikov, V.
Kagelman, P. Cobley, R. Harris, etc., researchers. The pedagogical and psychological aspects of
the formation of the media culture of adolescents are also considered in the works of domestic
researchers, among them A.M. Yerzhanova on mass communication and its impact on the
culture of global transformation [4], L.S. Akhmetova on media education in Kazakhstan: theory
and practice [5], A.E. Baimukhambetova in the context of the identity of Kazakhstan's media,
the trend of modern media globalization [6], E. ZH.Masanov on the problem of man in media
culture [7], P.B. Seitkazy, scientific and theoretical foundations of preparing future teachers for
the educational process through the media [8], A.A. Tashetov researched the scientific and
practical foundations of the use of media resources in the development of critical thinking of
future teachers-psychologists [9].

Additionally, the role of socio-cultural changes in the mass media, as well as the tendency
of values, norms, and psychological models to diffuse on a global scale, is often mentioned. The
term "media culture" has begun to be used in a relatively proximate relationship to the scientific
direction of psychology, although it has not yet fully established itself.

In domestic and foreign interdisciplinary literature, the term media culture is often used as
a synonym. There is still little methodological and empirical basis for the psychological analysis
of media culture issues. Under the influence of modern pedagogy and psychological research,
the fields of media culture psychology and media psychology have acquired their distinct
names. In the field of media psychology, terms such as information competence, media
education, media literacy, and media competence were used as a basis. The psychological
phenomenon of media culture is essential not only from a theoretical but also from a practical
point of view. Today's globalization process has increased the relevance of studying various
psychological issues related to media culture in the context of society's technologization,
encompassing all the possibilities of humanity.

Results and its discussion
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In modern social practice, the cultural and psychological competence of an individual acts
not only as a basis for the formation of media culture but also as a condition and resource for
increasing the effectiveness of media education. In this case, the development of cultural and
psychological flexibility as a socially significant property of an individual becomes one of the
strategic goals of education, and today, we can discuss the need for specialized media education.

Let's consider a person's media education in a broad sense, on the one hand. It can be
viewed as a person's readiness for behavior in a rapidly changing media culture, that is, the
ability to perceive media messages, respond to them effectively, and develop certain forms of
media literacy. On the other hand, media competence is expressed as the ability of an individual
to be an active participant in media processes, including the owners of modern cultural media
technologies. For example, it is characterized by participation in Internet communication as an
active subject of virtual Internet communication.

Pop culture in today's media culture is considered an independent social object, and
modern social concepts about the elements of culture can be studied. Empirical studies on the
perception and evaluation of pop culture works among schoolchildren reveal a significant
relationship between the functions of media culture, such as compensatory, cognitive, emotional
regulation, and communicative, and the level of development of the individual's cultural and
psychological competence. In turn, the formation of cultural and psychological competence is
determined by the level of development of the system of social concepts about cultural objects,
the transcultural specificity of the individual, and the nature of the individual's integration into
the modern socio-cultural environment. By turning to the media world, the subject creates the
necessary conditions for himself at present. For example, he achieves additional energetic
activity or, conversely, relaxation. In this case, the cultural product of the media appears for the
individual as an object of behavioral imitation, a mechanism of emotional identification. Now,
attention to information and communication media as a companion to actual spiritual products
has stabilized the concept of metaculture. Today's media culture reflects the social, moral,
psychological, and intellectual aspects of the world around a person, as seen in traditional media
and the Internet, which convey the flow of information. A set of information tools created
during the period of cultural development of society, contributing to the formation of public
consciousness and the socialization of a person. All types of media cover the culture of
providing information and the culture of receiving it. The media culture of an individual can be
viewed as a system of levels of development, encompassing abilities to read, evaluate, and
analyze media texts, acquire knowledge through the media, and engage in media creativity,
among other aspects. The category of culture represents the sphere of being and self-awareness
created by people, serving as a source of regulation for social interaction and behavior. Culture
and communication relations involve cultural interaction, which consists of three key elements:
firstly, an act of communication that requires a sender of the message, secondly, a channel
through which the message is transmitted in time and space, and finally, a receiver who receives
and remembers the message. Scientists A.K. Kovalenko and V.Yu. Borev, in their scientific
works, consider heritage as a process based on objective-historical and social needs, which
contributes to the socialization and growth of the individual's culture [10].

Many researchers describe the types of communication in the history of culture, ranging
from tactile and oral to written and printed, as well as audiovisual. One of the foundations of
modern cultural studies is the concept of media culture, which was introduced in the context of
the information society to describe the interaction between culture. In sociology and cultural
studies, such concepts as «mass media» (MM) and «mass communication tools» (MCT) are
widespread. In Western studies, the term «mass media» is used. «Media» is a term of the 20th
century, introduced initially to designate any manifestation of the phenomenon of «mass
culture», allowing researchers to reconsider the history and theory of culture using new
terminology. The emergence of a new phenomenon led to the formation of modern «art
criticism», the functions, activities, and status of which are much different from the previous
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ones. The study of processes occurring in the media space becomes an essential part of entering
the world of media culture. V.S. Stepin, viewing a person as a product of culture, notes that «he
becomes a person only through the assimilation of social experience given in culture, such
assimilation is carried out in the process of psychology, pedagogy, socialization, teaching and
upbringing» [11].

Today, the values of civilization are the cornerstone of human culture, because the
potential of civilization is everything reasonable, logical in humanity, from «pure reason» to
life, from coercion to freedom, from the mass to the creative individual - this is the nature of the
media that is preparing for civilization. According to the philosopher V.V. Mironov, culture is a
type of activity in the formation of material and spiritual formations [12]. Its elements include
social values. Despite their abstract nature, they are implemented in the form of tradition and
mentality. As V. Mironov noted, culture has two opposite properties: it consolidates specific
values as the dominant culture, and at the same time, it adapts to changes in the social
environment over time. According to postmodern theory, culture can be interpreted as a semiotic
system, that is, a system of particular meanings, symbols, specific meanings that are
understandable to the bearer of culture through the process of redistribution of cultural heritage,
or in other words, a system of specific meanings, symbols, particular meanings embedded in the
text. The assimilation of an alien culture involves adapting to its code and meaning. Modernist
culture was based on manuscript and printed culture, but these methods were not the primary
focus of culture; instead, the text itself was the primary concern.

As a result, modernist classical culture was characterized by quality. Modernist classical
culture facilitated the emergence of classical national cultures that possessed integrity,
completeness, self-sufficiency, and their unique characteristics. Modernist culture is often
divided into two distinct categories: elite culture and mass culture. Elite culture is the core of
classical culture, which is the carrier of traditional values of a particular society, while mass
culture refers to the values, norms, and cultural codes characteristic of the masses. Classical
culture had powerful defense mechanisms that could withstand external influences. If we follow
M. Real's work «Research on media culture. Communications and human values», then one of
the last bright phenomena of classical modernist culture was the first Olympic Games organized
by P. Coubertin. They proclaimed the following principles and values, striving for rational,
intellectual, physical, and moral perfection: process, high art, democracy, science, and
technology. In general, modernist culture was characterized by the following values: the
scientific method, innovative ideas, industrialization and urbanization, education, and
formulated social ideals. A new postmodern culture, which manifested itself after its
completion, clearly manifested itself [13].

Media culture is one of the main determinants of the values of modern society. N.B.
Kirillova, media culture refers to a set of information and communication tools developed by
humans throughout cultural and historical evolution, contributing to the formation of public
consciousness and the socialization of individuals. All types of media (audio, print, visual)
include the culture of transmitting information and the culture of receiving it, media culture can
also be a system of individual development levels capable of reading, analyzing and evaluating
media texts, engaging in cultural creativity, obtaining new knowledge through the media, etc
[14]. Media culture is one of the essential links in the modernization of modern society. From
the perspective of media culture, domestic researchers B. Nurzhanov and A. Erzhanova [15]
examine modern mass communications in the context of globalization, while R. Nurtazina
examines them [16], and the information and communication space of post-industrial
civilization is analyzed and scientifically assessed in the works of R. Sartaeva [17].

In modern social practice, the cultural and psychological position of the individual serves
not only as a basis for developing media competence but also as a condition and resource for
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enhancing the effectiveness of media education. In such situations, the formation of the cultural
and psychological properties of the individual as socially significant has become one of the
strategic goals of education. Today, we can discuss the need for specialized media education.
Let's consider the media education of a person in a broad sense, on the one hand. We can
examine a person's readiness to behave in a world characterized by changing media culture,
specifically their ability to perceive media messages, respond effectively, and develop certain
forms of media literacy.

Conclusion

In the social environment, it is as relevant as possible to determine each person's attitude
towards the media world. One of them is media literacy and media culture. The pedagogical and
psychological aspects of forming the media culture of high school students include mastering
the language of digital media, as well as learning methods of communication based on non-
verbal forms and utilizing modern information technologies.

Media literacy, which emerged as a pedagogical direction that supports the study of the
fundamental principles of mass media, has gained the status of a socio-cultural phenomenon that
affects every person living in the information age. Summarizing our thoughts, we make the
following important recommendations:

e In the process of globalization, a new face of human culture is being formed. To create
cultural models within the personality for this new culture, it is necessary to introduce special
courses into the school's educational process.

e The contradictions of globalization in the field of modern culture require strengthening
the practice of preserving national traditions as a social phenomenon.

e Introduction of pedagogical and psychological prevention in the preservation of the
national image of adolescents as a special course in educational institutions.

It is of great importance to introduce such requirements and rules at all stages of the
education system. This is because the influence of media pedagogy and media psychology is
increasingly being developed to protect and prevent the harmful effects of media on children's
lives, which are causing great resonance in society.
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KOTAPBI CBIHbBIIT OKYIIBIJIAPBIHBIH MEJJUAMOJAEHUETIH
KAJIBIIITACTBIPY AbIH IIEJAT OI' MKAJIBIK-IICUXOJIOI' UAJIBIK
ACHHEKTIVIEPI

AHgaTna

Maxkana akmapar KypajJapbHBIH JKajllbl ajJaM OMipiHAeri MaHBI3JbUIBIFBIH, SFHU KAacOCHipiMACPIiH
MEIMAMOJICHUETIH KAJIBINTACTBIPYIBIH IEarOTHKaJIbIK-TICUXOJOTASIIBIK ~ aCHEKTUICPIH TaljiayFa apHajajbl.
Kazipri ke3ne emipiMi3iH OapibIFbIH OLTIM, FBUTBIM KOHE JIe aaMJap apachIHAarbl KapbIM-KAaThIHAC, OKY, OLIiM,
0opiH akmapar Ke3JIepiHCi3 elecTey MYMKIH eMec. Makaia Makcathl - KOFaphbl CHIHBIN OKYIIBUIAPBIHBIH OOWBIHIA
MEIMAMONICHUETTI  JaMBITYJIbIH MAaHBI3Jbl  (AKTOPBI  ICKEpJiri, IaFapIChl HETi3iHAE JkaHa [UQPIBIK
TEXHOJIOTHSIIAPBI MEHrepyi 3epTTey Oonbim TaObUIamel. COHABIKTAH FBUIBIMH Makaliaa KOHTCHT-Tayjay,
capanrtaMaiblk Oaranay, Ky)KaTTap[bl )HUHAKTay daicTepi KosnaHraH. JleMek, MeIuaMoIeHUET alaMHBIH TYPMbIC-
TIpIIUTITIHIE FaHA eMeC, OHBIH PYXaHH OMipiHAe KOFaMIBIK MIKipJiH KaJbIITACYbIHAa ©3IHIIK OCEepiH THUTi3eTiH
Ooica, OH/Ia a]aM3aT MEJANaMd/ICHUET asChIH/a OMIp CYPreH/AIKTeH, OHbIH dCEepiHe Tyce Kelle TYJIFAIBIK JAaMybIHA
JKOJI aIIBUIBII, Oenrisi Oip emmempae mamu Tyceni. MakalaHBIH 3epTTe€y MIHAETTEPi KOFaphl CHIHBII OKYIIBUIAPHIH
mUQpIIBIK cayaTThUIBIFBIH JaMbITYFa OarbiTTanFad. Kasipri kesge mudpIiblk TeXHONJOTHSIAPIbl MEHI€PIeH KOHE
3aMaHayu e3repicrepre Te3 OeiiMIeNeTiH MEKTeN OKYIIbLIAPhI aKmapaT KypaigapbiH OelCeHMIl KOJIIaHyIbLIap
6onbIn TabbLIaMbl. BYTIHTI JKacTapIblH MHTCIUICKTYaNBIK, HIAMIIAHIBIK JCHICHI ©Te >KOFaphl XOHE oyap «Z»
YpIIaKTapblHBIH OKIIl PEeTiHIe TaHbUIFaH, SFHM aKHapaTrThl Te3 MEHrepreH, LUQpIbIK OKaraaiimapra T1e3
OcHiMICNCTiH, TYJIFaapaablK HHHOBAIMSIBIK KaOlJeTKe He, KaHa ocepiiepre KeAeprici3 MKeM[elim, Oocekere
KabineTi xorapsl 0okl TaObLIaARL. JKaHa MUGPIBIK TEXHOJIOTHIAPABIH KEMIIUTIKTEepl 1e 6ap, JereHMEH COl
aKnapar KypajapblH AYpbIC KojlaHa Oiicek, 0 pyxaHu eMmipimisai OaiibiTa Tycepi aHblk. HeTnmxkecinae ceiiiey
MOJICHHETI, ©3iH 031 ycTay MOJICHHETi, CBHIPTKbl CHIIAThI MEH MiHE3 KYIBIK MOJCHHUETI, IIbIFapMAIIbUIBIK Oiflay
JKOFAphl TYJIFAHBIH KaJbINTacyblHa Heri3 0onaabl. COHIBIKTAH HU(PIBIK MOISHHETTI YpHaK TopOueciHe ayphic
naiananybIMbI3/IbIH [1eIarOTHKAJBIK-TICUXOJOTUSUIBIK, aCHEKTiIepi FhUIBIMU MakKala Ma3MYHBIHIA JKaH-)KaKThl
TajagaHaabl.

Herisri ce3aep: »orapbl CBIHBIN OKYNIBICH, TYJIFA, MEAUAOLTIM, MEIUAMOICHHUET, aKMAPATTHIK MOJICHUET,
U(PIIBIK MOICHHET.

HEJAT'OI'HKO-IICUXOJIOI'MYECKHUE ACIIEKTBI ®OPMHUPOBAHUA
MEIUAKYJIBTYPbBI CTAPHIEKJIACCHUKOB

AHHOTANNA

Crarbsi TOCBSIIEHA aHAJIM3y 3HAYMMOCTH CPEJICTB MAaccoBOM MH(OpPMAlMHM B >KU3HHM YeJIOBEKa, TO €CTh
HeIarorMKO-IICUX0JIOTHUECKUX acleKTOB (hOPMHUPOBaHUS MEANAKYJIBTYPHI IIOPOCTKOB. B HacTosIIee BpeMst MbI He
MOXEM MpE/ICTaBUTh BCE BO3MOXKHOCTH Hamled XM3HU Oe3 o0pa3oBaHUs, HAyKH, YEJOBEUECKHX OTHOIICHHH M
UCTOYHMKOB MH(popManuu. Llenplo cTaThu SIBASETCS HWCCIEAOBAaHWE OBJAJCHUIO HOBBIMH IU(POBBIMU
TEXHOJIOTHSIMA Ha OCHOBE YMEHHMH M HaBBIKOB, BaKHEHIIMM (akTopoM (OPMUPOBAHHS MEIUAKYIBTYPHI Y
mngHOCcTH. IlosTOMy B HaydHOH CTaThe NPUMEHEHBI KOHTCHT-aHAIN3 HCCICIOBAHHUM, OSKCIEPTHAs OLCHKA,
00006menne mokymMeHToB. ClenoBaTeNbHO, €CIM MEIMAKyJIbTypa OKAa3bIBAET CBOE BIHMSIHHE HE TOJBKO Ha
KU3HEACATEIBHOCTh YENIOBEKa, HO M HA €r0 CO3HAaHHUE, JyXOBHYIO XKH3Hb, (JOpMHUpOBaHNE OOIIECTBEHHOTO MHEHH,
TO, MOCKOJIbKY YEJIOBEUECTBO JKMBET B PaMKaX MEIUAKYJIbTYypbl, OHO Pa3BUBACTCA B ONPEACICHHOM H3MEPEHHH,
OTKpbIBasg IyTh K JIMYHOCTHOMY pPa3BHTHIO, BIMSAA HA HETO. 3aJadd HCCIEIOBAHWS HANpaBICHBl HA Pa3BHTHE
nudpoBoll I'paMOTHOCTH CTapUIEKJIaCCHUKOB. B Hacrosmiee BpeMsi ydaluecs LIKOJ, BJIAJCIONINE STHMHU
U(POBBIME TEXHOJOTUSIMH U OBICTPO MPUCIIOCAOIUBAIOIINECS K COBPEMEHHBIM M3MEHEHHSIM, COCTABIISIOT PSIbI
aKTHBHBIX MOJb30BaTeleil cpeicTB MaccoBod uHpopManuu. CeroiHsIIHSS MOJOAEKb UMEET OUYeHb BBICOKUI
MHTEJUICKTYaIbHBIN YPOBEHB, OHHU SIBIISIOTCS MPEACTABUTEISIMUA HOKOJCHUS «Z», TO €CTh 00J1aJaf0T CIIOCOOHOCTHIO
ObIcTpO ycBamBaTh WH(pOpMaNUIO, JErKO aJaNTHPOBAaThCS K LU(PPOBOMY MHPY H OONAJalOT YAWBUTEIbHBIMH
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Pedagogical and psychological aspects of the formation of the media culture of high school students
WHHOBAIITMOHHBIMH CHOCO6HOCT}IMI/I, 6eCHpCH}ITCTBeHHO npncnoca6HHBa}0Tcx K HOBBIM YCIOBUAM u
KOHKypeHTOCHOCO6HLI. Hosrie HPI(l)pOBI)Ie TCXHOJIOTMHU TaKXC HMCKT HCIOCTAaTKH, XOTsdA, C€CJIM MBI CMOXCM
IMpaBUJIbHO HUCIOJIb30BATh 3TU CPEJACTBA MacCOBOH I/IH(I)OpMaHI/II/I, OHHU 060rama}0T Halry AYXOBHYIO JKU3Hb. B
pesynbpTaTte KyJabTypa pE4Yd, KyIbTypa IIOBEIECHHS, KyJIbTypa BHEIIHETO XapakTepa M IIOBEIECHHUSA, KyIbTypa
TBOPYECKOI'0 MBIIJICHUA CTAHOBATCA OCHOBOM JJIsL (l)OpMI/IPOBaHI/ISI BBICOKOH JTUYHOCTH. H03TOMy neaaroruko-
TMCUXOJIOTUYECKUC AaCICKThl MNPAaBUJIIBHOTO HCIIOJb30BaHUA HI/I(I)pOBOﬁ KyJbTYypbl B BOCHUTaHUU MHOKOJCHUMN
BCCCTOPOHHE aHAJIMU3UPYIOTCA B COACPIKAHUN Haquoﬁ CTaTbu.

KiroueBble cJIoBa: CTapIICKIACCHUK, JTUIHOCTh, MEOHaoOpa3oBaHNE, MEAUAKYIbTYpa, HHPOPMAIHOHHASL
KyJIbTypa, UPpoBast KyJIbTypa.
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